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A word about website copy

Many today opt to save money by writing

their own web content. This can be the

greatest mistake they can make. Poorly

written content, that’s unclear or rambling

will drive away customers.

Make sure your copy is simple, scannable,

SEO friendly, and focused on conversion.

Ensure that your copy is relevant to your

customers. The average visitor will not

spend more than 35 seconds deciding if you

have the what they are looking for. Give

them a COMPELLING reason to work with

your company.

Does your website sell your business?

Your copy needs convert prospects. The

secret is to find a way to clearly provide

them with what they are looking for in order

to pull them into your sales cycle.
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• Will have most or all of the above incorporated in some shape or form. 

• With larger budget websites there is normally a much more formal process for 

understanding expected Return on Investment and the measurement of that investment.

Larger budget websites are for companies that are very serious about their return on investment 

and are looking to be able to analyze what their investment has delivered to them.  These websites 

are very closely aligned with the business objectives.  There is often a significant budget amount 

allocated monthly to track and manage the effectiveness of the website, marketing (such as: Social 

Media, SEO, PPC, Email Marketing, and Conversion Rate Optimization) and updating content. 

Highly-professional website with all of the above mentioned features plus some or all of the following:

• Very high end design

• Specialty articles

• SEO and/or PPC Campaign

• Conversion Rate optimization techniques and campaigns (focused on getting people to act, no 

matter where they are in their buying cycle) 

• How-to guides or other resources

• Videos 

• E-commerce

• Mobile dedicated site: a site that’s specifically designed for the mobile user.  Usually that 

involves less content, simpler visuals, and geared towards making it easy for people who are 

mobile to find and get what they need

With this type of website, you likely want to tightly align your business objectives with your online 

business strategy.  You will probably want to start using social media, even in a limited fashion, to 

promote your company online.



A Quick Word about Hosting

Your website needs to sit on a server somewhere.  There is a cost for hosting your website on 

that server.  Don’t go for the cheapest host server.  The speed of your website impacts your 

rankings and more importantly, your user experience.  

You also want to have someone who can help maintain your site – working to prevent problems. 

And they are there to resolve problems should they occur.





The Story Web Design & Marketing

Committed to your online success

Phone: 647-723-7046

www.thestorywebsites.com

trevor@thestorywebsites.com

The Story Web Design & Marketing

33 Erskine Avenue, Suite 603 ,Toronto, Ontario, M4P 1Y6

mailto:trevor@thestorywebsites.com

